Leslie Tullio

In her role as senior vice president in Brodeur’s Washington, DC office, Leslie manages
office operations and serves as senior counsel to Brodeur’s Washington-based clients.
She is skilled in designing successful public engagement, media, analyst and customer-
facing programs with a keen eye toward sales lead generation and bottom-line business
results. Leslie’s client portfolio covers enterprise and consumer offerings, including
Discovery Communications, the Pearl Harbor Memorial Fund, Hughes Network Systems,
Worldspace Satellite Radio and LabCorp.

Prior to joining Brodeur, Leslie worked with FitzGerald Communications driving public
relations and public affairs programs across industry sectors, including Information
security, sourcing and procurement, managed eCommerce services, business
continuity/disaster recovery and software development. In this role, Leslie managed
campaigns for Fortune 500 and start-up technology companies, including Computer
Associates, Fortress Technologies, Verio, Bluefire Security, CipherTrust, BindView
Corporation, THINQ Learning Solutions, USi, VerticalNet, MERANT, MeadWestvaco
and others.

Previously with Pacific Visions Communications, Leslie supervised strategic and
communication plan creation and implementation, conducted market research and
developed government relations and public education campaigns for such organizations
as Harvard University's Kennedy School of Government, Lucent Technologies, Public
Technology, Inc., the U.S. Conference of Mayors, the Department of Education and the
National Association of Counties.

Leslie received a Master of Management degree from Carnegie Mellon University and a
Bachelor of Arts from the University of Pittsburgh.



